
<<View full list>>817 positions published

Top 20 matched positions

	 1.	� General Engineering – Senior Manager II (M5)
	 2.	� General Project Management – Senior Manager II (M5)
	 3.	� �Financial Planning & Analysis - Senior Manager II (M5) 
	 4.	� General Product Marketing & Management - Senior Manager II (M5) 
	 5.	� Business Development Strategy & Planning - Senior Manager II (M5) 
	 6.	� General Information Technology - Senior Manager II (M5) 
	 7.	� Software Development Engineering (High Tech) - Senior Manager II (M5) 
	 8.	� Legal Counsel: General Business - Senior Manager II (M5) 
	 9.	� Account Management/Key Accounts - Senior Manager II (M5) 
	10.	� Product/Brand Marketing - Senior Manager II (M5)
	 11.	� Business Development Strategy & Planning - Sub-function Executive 1 (E1)
	12.	� Clinical Research - Non M.D. (Life Sciences & Education) - Senior Manager II (M5) 
	13.	� �Technical Project Management - Senior Manager II (M5)
	14.	� Legal Counsel: General Business - Sub-function Executive 1 (E1)
	15.	� HR Business Partners - Senior Manager II (M5)
	16.	 General Program Management Office (PMO) - Senior Manager II (M5) 
	 17.	� Business Operations Strategy & Planning - Senior Manager II (M5) 
	18.	� �Medical Affairs - Non M.D. (Life Sciences) - Senior Manager II (M5) 
	19.	� General Field Sales - Senior Manager II (M5) 
	20.	� Procurement - Senior Manager II (M5) 

Learn exactly what to pay your management positions with the US Mercer SIRS® – Executive Survey. 
Covering the High Technology–STEM and Life Sciences industries, assess your compensation strategy 
across 15 benchmark families.

welcome to brighter

US Mercer SIRS® 

Optimize your executive pay strategy to secure 
the leaders your organization needs. 

Executive Survey

Now more than ever, effective, innovative leadership is required to drive immediate 
success for your organization as well as for the future. As your company continues 
to move forward in today’s changing market, ensure you’re allocating budgets 
appropriately in order to secure the leaders your organization needs. 

https://www.imercer.com/uploads/xlsx/2023-sirs-exe-position-list.xlsx


US Mercer SIRS®: Executive Survey

•	 Market context:
	– Industry context
	– Compensation planning

•	 Compensation Trends:
	– Total Cash pay mix
	– Job family analysis
	– Incentives
	– Geographic differences
	– Year-Over-Year movement

Mercer surveys are built using employee data collected from companies. The act of submitting data 
to a survey is known as survey participation and your company is then viewed as a participant that is 
entitled to receive these great benefits:
•  A discount on the survey results.
•  Exclusive invitations to events that provide expert insight into the survey results. 
•  The ability to compare your data to peer companies or competitors that you select.

Data reported

809 companies submitting data

Participation runs from March through May with results published in September. 

Survey schedule 

Position families analyzed

<<View full list>>

•  Communications
•  Contracts
•  Engineering and sciences
•  Engineering and sciences 

 support
•  Finance
•  Human resources
•  Information technology

•  Legal and regulatory
•  Manufacturing
•  Marketing
•  Quality
•  Sales
•  Strategy & planning
•  Supply chain
•  Technical product support

US Mercer SIRS® – Executive Survey: 

Pricing 
Participants	 Non-participants
5,500 USD	 16,500 USD

https://www.imercer.com/uploads/xlsx/2023-sirs-exe-participant-list.xlsx


Sample report

Survey Name:

Job Family:
Job Sub-family:
Job Code:

Job Title:

Job Type: 46-51

Job Description:

Compensation Element No. of
Orgs

No. of
Obs

*/

**

Inc Wtd 10th
%ile

Inc Wtd 25th
%ile Inc Wtd Mean Inc Wtd Median Inc Wtd 75th

%ile
Inc Wtd 90th

%ile

77 503 * 40,000 45,760 60,928 53,456 72,084 91,987
41 106 42,200 48,000 55,714 52,900 61,033 73,960
42 111 54,700 60,000 71,137 67,100 76,250 94,000
41 106 70,080 72,825 88,052 81,100 95,186 122,200

6 12 * -- -- 3.1 2.8 -- --
34 112 * 2,036 2,668 5,926 4,289 8,542 12,560
34 112 ** -- -- 7.2 7.0 -- --
16 62 ** -- -- 11.7 8.0 -- --
28 101 * 1,871 2,367 5,886 4,180 8,114 12,700
28 101 ** -- -- 7.2 5.7 -- --

9 53 * 11,692 13,288 19,636 16,513 22,223 30,250
9 53 ** -- -- 28.4 20.0 -- --

12 61 * 7,328 13,235 45,910 31,777 70,230 106,142
12 61 * 9.7 21.3 94.9 40.9 164.4 244.3

2 2 ** -- -- -- -- -- --
2 2 ** -- -- -- -- -- --

61 262 49,864 58,334 79,249 74,380 94,791 116,840
40 155 54,601 69,784 89,263 85,244 102,797 130,082
77 503 * 40,019 46,010 67,693 56,476 80,000 114,305
41 164 56,616 70,716 94,153 88,520 114,902 140,855

5 11 ** -- -- 17,845 5,000 -- --
5 11 * -- -- 20.9 7.6 -- --

61 262 49,864 58,334 79,987 75,108 94,825 122,771
4 10 * -- -- -- -- -- --

77 503 * 40,019 46,010 68,083 56,476 81,360 115,461
5 11 * -- -- 100,709 85,982 -- --

73 496 * 0 1 7 3 7 19

2019 United States MBD/TRS -
Sales/Marketing/Communications Refinement: All Data

Sales, Marketing & Product Management Scale: In Whole Numbers

Total Cash  Actual - Receiv ers
LTI (B-S)
LTI % of  Base (B-S)
TDC Target (B-S)
TDC Target (B-S), Rcv rs
TDC Actual (B-S)
TDC Actual (B-S) Rcv rs
Tenure - Organization

Sales & Marketing Currency: US Dollar
SMP.02.001.P20 Number of Organizations: 77
General Sales & Marketing - Experienced
Professional (P2) Number of Observations: 503

Job Position Class:

Base Salary
Salary  Min
Salary  Mid
Salary  Max
STI Threshold % Base
STI  Target
STI Target % of  Base
STI  Maximum % Base
STI  Actual
STI  Actual % Base
Sales Incentiv e (Target)
Sales Incentiv e Target % Base
Sales Incentiv e  Actual
Sales Incentiv e Actual % Base
Prof it Sharing  Actual
Prof it Sharing Actual % Base
Total Cash - Target
Total Cash Target - Receiv ers
Total Cash - Actual

* More than 25% of the rates within the sample are supplied by one organization
** Note only the Mean and Median will be displayed if more than 50% of the incumbents are supplied by one organization

General Sales & Marketing work f ocuses on a combination of  general sales and marketing work including: •Face-to-f ace and/or remote sales
to new or existing customers •Assessing customer needs and suggesting appropriate products, serv ices and/or solutions •Planning,
dev eloping, and deliv ering the marketing strategy  f or products/serv ices and associated brand(s) •Ev aluating, measuring, and managing the
product/brand P&L (e.g., budgeting, expenditures, prof itability , return-on-inv estment, etc.) Incumbents in this specialization may  also prov ide
customer serv ice and support in the f orm of  inf ormation on product/price and resolution to issues related to billing, shipping, deliv ery ,
complaints, etc. Incumbents matching to this specialization are compensated based on achiev ement of  sales targets. An Experienced
Prof essional (P2) applies practical knowledge of  job area ty pically  obtained through adv anced education and work experience. May  require the
f ollowing prof iciency : • Works independently  with general superv ision. • Problems f aced are dif f icult but ty pically  not complex. • May
inf luence others within the job area through explanation of  f acts, policies and practices.

Data Effective Date: 3/1/2019
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Mercer WIN®

Survey results are published in Mercer WIN offering you simplified, single-point access to a 
broad range of data and analytics. Customize your analysis with ease.

US Mercer SIRS®: Executive Survey

https://www.imercer.com/products/sirs-executive-survey
mailto:surveys%40mercer.com?subject=

